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Abstract

Keywords

Introduction

Compulsive buying or shopping addiction is a mental and behavioural health condition
characlerized by persisteni, excessive, Impulsive and uncontrollable desire to shop and
spend In spite of severe psychological, social, occupational end financial canseguences.
Their entire pattern of living surrounds this behaviour and caters to this nead. Il has an
effect on mood, anger, stress, anxiety, depression, subslance abuse, adjusiment issues,
eating and sleeping pallerns. Persons suffering from the disorder tend to undarstand and

evaluate their feelings poorly and have low tolerance for unpleasant psychological states

such as negative moods. Engaging In such behaviour for long can lead to feelings of
regral, remorse, shame. guill and even depression in some. Purchases are made In order
ta improve mood, cope with siress, gain social approval, recognition and Improve self-
image efc,

In accordance, the present sludy has been undertaken with a perspective based on
previous research and data available that onset of the disorder occurs in the late teens
gnd gradually turns chronic, as such this particular vulnerable stralum of sociely needs to
be understood better. Also, a review of the previous literalure highlighted the gender
discrepancies.in studies on this behavior with most sludies done on adults and women.
Furthermore, the COVID- 18 pandemic period witnessed unprecedenled restriclions
Imposed on &ll aspects of life Including the desire to compulsively buy. This lad to further
complicating the 'desire to buy urge' and conseguent mental hesith challenges. As such,
the present sludy was undertaken during the COVID -19 pandemic to understand the
correlation and gender differences between compulsive buying behavier, anxiety snd
emotional adjustment among late adolescents The sample for the study was collected in
the month of April, 2020 during the period of total lockdown from the District of Bhapal,
Madhya Pradesh and comprised an online screening of 430 teen |n the age group of 16-18
years of which 100 adolascenls (50 females and 50 males) were chosen for the study
through purpesive sampling. The Incluslon criteria reguired belonging lo upper middle
soclo-economic class (10-25 lakh annual Income) to ensure a certain financial stability and
exclusion criteria was having any other stiressors, co morbidities, physical and
psychologlcal concerns.

Resulls oblained showed a significant correlation between the three variables: compulsive
buying behaviour, anxiely and amotlional adjustment. While compulsive buying behaviour
and anxiely showed a signilicant positive correlation, a significant negative corralation was
found between compulsive buying behaviour and emotional adjustment as well as anxiety
and emotional adjustment. Significant gender differences were also found between female
and male groups an compulsive buying behaviour and anxiaty with females showing higher
CEB and anxiety while a nonsignificant difference was found between the groups on
emolional adjustment with males facing slightly higher emotional adjusiment challenges as
compared to females.

Adolescenis, Anxiely, Emollonal Adjustment, COVID -18 pandemic and Compulsive buying
behaviour[At].

The study asimed lo conlact possible participants at three different shopping malls in
Budapest and one in Gydr (Western-Hungary) between April and November 2012. The
shopping cenlres were carefully selected to attract different consumer groups from
different caplure areas within Budapest. Simullaneously, between two and five university
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Abstract Compulsive buying or shopping addiction is a mental and behavioural health condition

characterized by persistent, excessive, impulsive and unconirollable desire to shop and
spend In spite of severe psychological, social, ococupational and financial consegquences.
Their enlire pattern of living surrounds this behaviour and caters to this need. Il has an
effect on mood, anger, stress, anxiety, depression, substance abuse, adjustment issues,
eating and slesping palterns. Persons suffering from the disorder tend to understend and
avaluate their feelings poorly and have low tolerance for unpleasant psychological states
such as negatlve moods. Engaging In such behaviour for lang can lead to feelings of
regret, remorse, shame, guilt and even depression in some. Purchases are made in order
to Improve mood, cope with siress, gain social approval, recognition and improve self-
image atc.
in accordance, the present sludy has been underiaken with a perspeclive based on
previous research and data avallable that onset of the disorder oocurs in the late teens
and gradually lurns chronic, as such this parlicular vulnerable stralum al sociely needs lo
be understood betler. Also, a review of the previous literature highlighted the gender
discrepancies. in studies on this behavior with most studies done on adulls and women,
Furthermore, the COVID- 18 pandemic period witnessed unprecedented rastrictlions
imposed on all aspacts of life including the desira 1o compulsively buy. This lad to further
complicating the 'desire lo buy urge’ and consequent mental health challenges. As such,
the present study was undertaken during the COVID -19 pandemic to understand the
carrelation and gender differences balween compulsive buylng behavior, anxisty and
emotional adjustment among late adolescents The sample for the study was collected in
the manth of April, 2020 during the period of total lockdawn from the District of Bhapal,
Madhya Pradesh and comprised an onfine screening of 430 teen In the age group of 16-18
years of which 100 adolescants (50 females and 50 males) were chosan for tha study
through purposive sampling. The inclusion criteria raquired belonging to upper middle
soclo-economic class (10-25 lakh annual income) to ensure a certain financlal stability and
exclusion criteriz was having &ny othar stressors, co morbidities, physical and
psychological concerns.
Resulis obtained showed & significant correlation between the three variables: compulsive
buying behaviour, anxiely and emoclional adjustment. While compulsive buying behaviour
and anxlety showed a significant positive correlation, a significant negative correlation was
found betwesn compulsive buying behaviour and emolional adjustment as well as anxietly
and emotional adjustment. Significant gender differences were also found belween female
and male groups an compulsive buying behaviour and anxiety with females showing higher
CBB and anxiety while a nonsignificant difference was found beilwesn the groups on
emational adjustment with males facing slightly higher emational adjustment challenges as
compared (o Temales.

Keywerds Adolescents, Anxziely, Emelional Adjustment, COVID -18 pandemic and Compulsive buying
bahaviour{A1].

Introduction The study aimed to contact possible perticipants at three different shopping malls in
Budapest and one in Gyfr (Western-Hungary) belween April and November 2012. The
shopping centres were carefully selected lo allraclt different consumer groups from
differant capture areas within Budapest. Simultaneously, belween two and five university

www.socialresearchfoundation.cominew/publish-oumal phpTediliD=5405 1410




3, 618 PM Social Reserch Foundation:> Compulsive Buying Behaviour, Anxiety and Emotional Adjustmaent Among Late Adolescents During 1...

P: IS5N No. 2394-0344 RNI No. UPBILIZ016/67280 VOL- VI, ISSUE- X1l March - 2023

E: ISSN No. 2455-0817 Remarking An Analisation
students collected e-mail addresses on 155 occasions, covering all opening hours equally.
On 78 occaslons they siopped everyone who mat the study inclusion criteria on antering
the mall. while on 76 occasions they stopped those that were exiling. After introducing tha
goals of the study in detail, the participants were asked to sign lhe informad consent on
which they provided thelr e-mail address.
Overall, 37,468 people passed the enlrance al ime of data collection. Customers thal were
excluded from data collection (N=8840) included those who (i) were below the age of 18
years (i} did not have an emall address, andior {ill) did nol speak Hungarian. Of the
28,629 Individuals approached, 8,438 did not stop at all, while another 15,123 stoppad and
received Information an the study but did not participate in the study. The remaining 5,068
persons 6
agreed to participate (17.7%) by providing an email address. Those who agreed lo
participate INTRODUCTION[AZ]
Compulsive buying behaviour alse called pathological buying or shopping addiction is a
commaonly witnessed behaviour thal |s consistently Increasing In contemporary societies
and economies. In India, 79% of the populalion is said to be having this disorder[A3] . One
out of every 20 Indians is sald to be shopahollcs[A4] . Shapping i2 a cruclal aspect in any
aconomy and customers with time are being enticed with various cholces. New age
shopping has taken different dimensions with increased and eassy access lowards
purchasing via online platforms, mall culture and door to door delivery syslem[AS] .
According to Mukhopadhyay and Johar, 2008 with different choices available for shopping
has become a kind of reward[AS] and recreation in itself for people. Scholars have pointed
out that excessive shopping may turn addictive in few individuals and result in a mantal
and behavioural health disorder termed compulsive buying behavior (see e.g., Christenson
at.al. 1994; Mitchell, 1994 and Mc Elroy et al, 15954).
Compulsive buying behavior is comparatively a recent development which has drawn the
attention of behavioural economisis, consumer behaviourists and psychologists. The buyer
feels an abnormal, uncontrollable desire to keep purchasing and spend money. The urge to
buy is repetitive-and he[A7] is overpowered by emotions to shop which he fails lo have any
control over, Studies have considerably proven the onset age of this disorder lo be late
adolescence and it lakes a chronic form over time and may include various symptoms like
teelings about purchasing and spending, desire, tendency and drive to spend, compulsive
and dysfunctional spending and guill post purchase[A8] . Individuals dealing with CBB[AS]
have an increasing level of urge or anxiety which finds a sense of completion or satiation
only when a purchase is mada.
Persons suffaring from CBB have consistently depicted addiction-like symptoms that wera
asymplomatic [A10], chronic and withoul complele remission [A11] . They also are more
likely ta develop eating disorders [A12], substances abuses or any other mood or anxiaty
disorders due to the disorder. Often misrepresented with impulsive buying there is a
prominent difference betwean both. Impulsive buying involves an unplanned purchase on
the spur of the moment while compulsive buying has serious negative repaercussions like
debts, sddictions and disruption in daily living. It often leads to adjustmaent challenges with
themselves and others as well[A13] .
Compulsive buying has not been categorized as a distinct disorder within the DSM-
&{Amarican Psychiatric Association, 2013), but is considered in contemparary times to be a
behavioral addiction having severe psychological, social, occupational and financial
consequences. The study focused on the 5-0-R paradigm to explain how the pandemic
triggerad people's psychological alteration which led te changes In their purchase
behaviours.

Alm of study The purpose of the current study was therafora threefold. The present study aimed to (i}
tasl the validity and the faclor struclure of three different compulsive buying guestionnaires
and (ii} define & cut-olf scora for those guestionnaires where it is lacking, and (ili) assess
the prevalence rale of CBBE in both a nationally representative sample and on a specific
sample of shopping mall customers. It was hypothesized thal compulsive buying scores
would correlate positively with distress, impulsivity, and sensation seeking, and waould
corralate negatively with self-esteem.
To assess. the correlation and gender differances[A15] between compulsive buying
behaviour, anxiely and emotional adjusimen!l among lale adolescents during the COVID -
18 pandemic.

Review of

Literature ., {4 et al {2022) In their paper studied consumer’ s psychological changes during

Covid -19 pandemic based on theories of environmantal psychology, affective and
consumer psychologies.

Dag,D. et .al. (2022) investigated the impact of COVID-18 on Consumers changing way
of life and buying behaviour based on their socio aconomic backgrounds. The study

wiww.socialresearchfoundation.cominew/publish-journal php?aditiD=5405 210
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revealad thatl tha virus had affected consumers more in the unorganized saectors and led
te an Incraase in the demand for affordable substitutes for daily necessities.

Sheth J.{2020) in his study highlighted the discuption of consumer habits of buying as
well as shopping during COVID -18 pandemic. The study aslso [ooked into the new habits
that would develop as lechnology advances and demographics change.

DI Crosta A at, al.{2021) in their study highlighted the effect of the virus on individuals
spending levels. Their study focused on consumer behaviour and its psychological
antecedants, Consumar behaviour was found 1o be affected by anxiaty and covid related
fears, while consumer behaviour towards non necessities was predicled by depression.
Personality trails,percelved economic stabilily and seff justifications also were found to
play a crucial role in consumer behaviour during covid times.

Christenson et al. (1984) in his research on a8 sample of 24 compulsive huyers reparted
excessive shopping led to large debts in 58%, guilt in 46%, Inability in making payments
in 42%, criticism from others in 33%, and criminal legal problems In B%. As per,
Hollander and Allen,2006; McElroy et al., 1984; Ridgway et al., 2008a like most addiction
disorders CBB has both impulsive and compulsive attributes. It
involves both uncontrollable Impulses where an individual engages In behaviors beyond
his control |.e., debis creating problems at home and work, As an obsessive-compulsive
disorder Il involves obsessive thoughls and behavioral compulsions thal interfere with
normal functioning l.e., buying things becomes the most impartant activity in the person's
life and other aspects of lifa caler lo the nead.

McElroy et al. (1984) in his study highlighted the impact of CBE upon adjustment. His study
revealed precccupation with the thought, emotions and behaviours related to shopping
interferas with everyday functioning and results in financial problems as well. Fornell, .
(1881) related compulsive buying to the three dimensions of emciond activation, high cognitive
control, and high reactivity &8s such

the disordar has also besn termed as a high
level of “urge to buy®”. Faber and Q' Guinn (18835,1989, andi992) in thelir study gave
importance Lo personality traits, family communication patterns, and demographic variables
in the disordar.

Lejoyeux et al. (2007) in his study on women entering a prestiglous depariment store In
Parig found that 32.5% out of 200 women depicted compulsive buying by scoring high on
the Questionnaire of Buying Behavior. Prevalence data of compulsive behavior may also be
affected by hetarogeneity, diversity of demographical varfables ke age and gender, sample differences,
use of tools with different operational definitions etc.

Atltampis at measuring the trait were made by Faberand QO'Guinn in the year 18892, A
sevan-itam Caompulsive Buying Scale (CBS) was proposed for assessing thoughts,
affects, and behavior before, during and after tha
purchase. However, the test contained several culture-related items as such new
instruments were also developed to assess compulsive buying behavior. Edward (1993)
developed a Compulsive Buying Scale and Lejoyeuxet.al.1994 developed the
Questionnaire of Addictive Buying Behavior (QABB)while Richmonds Compulsive Buying
Scale is a relatively recent scale developed lo assess CBB,

Summing up, compulsive buying or shopping addiction is a mental and behavioural health
condilion characterized by persistent, excessive, impulsive and uncontrallable desire to
shop ‘and spend In spite of sevara psychological, social, occupational and firancial
cansequences. Their enlire pattarn of living surrounds this behaviour and caters to this
naad. |1 has an affect an mood, anger, stress, anxiety, depression, substance abuse,
adjusimenl issues, edling and sleeping patterns. Fersons suffering from the disorder tend
to understand and evaluate their feelings poorly and have low iolerance for unplaasant
psychblogical states such as negative moods. Engaging in such behaviour for long can
lead to feelings of regret, remorse, shame, guill and even depression in some. Purchases
are made in order to I[mprove mood, cope with strass. gain social approval, recognition
and improve self-image elc.

In accordance, the prasenl study has been undertaken with a perspective based on
previous research and data available that onset of the disorder occurs in the |ate teens
and gradually turns chronic, as such this particular vulnarable stratum of sociely neads lo
be understood better[A14] . Also, a review of the previous literature highlighted tha
gender discrepancies in sludies on this behavior with mosl studies done on adults and
women, Furthermore, the COVID- 189 pandemic period witnessed unprecedented
restrictions imposed on all aspects of life Including the desire to compulsively buy.This
led to further complicating the ‘'desire to buy urge' and consequent mental heallh
chalienges, As such, the present study was undertaken during the COVID -19 pandemic

www.socialresearchfoundation. cominaw/publish-journal. php?ediiD=5405 310
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to understand the correlation and gender differances, between compulsive buying
behavior, anxiely and emotional adjustment among late adolescents,

Methodology Data far the study was collected during the month of April 2020 (First lockdown period In
India} with the help of compulsive buying behaviour questionnaire by Edward and a Sell-
made Questionnaire circulated online among 430 teens in the age group of 16-18 years for
ruling out any previous and present physical, psyehological lssues, co morbidities and
stressors, Data was In accordance collected eonline. Through purposive sampling, 100
adolescents (50 females and 50 males) found high on compulsive buying behaviour and
having no previous physical, psychological stressors and co morbidities as per the self-
made guestionnaire were selectad for the study and administered Sinka’s Comprehensive
Anxiety Test and Adolescenls Emotional Adjustmeni Test by D.V.Patll. Data analysls
invalved correlation done lo avaluale relalion amongst the three variables and L — fest
analysis done to evaluate gender differences belween females and males on compulsive
buying bahaviour, anxiely and emotional adjustment scales.

Sampling
The sample for the study was collected [AT8] the month of Aprl, 2020 during the pericd of fotal
lockdown from the District of Bhopal, Madhya Pradesh and comprised an online screening of 430 teens
in the age group of 16-18 years of which 100 adolescents (50 females and 50 males) were chosen for
the study through purposive sampling. The inclusien criteria required belonging to upper middle socic-
economic dass (10-25 lakh annual income) to ensure a certain financial stabiity and exclusion criteria
was having any other strassors, co morbidities, physical and psychological concems[A18] .

Tools Used Compulsive buying behaviour was assessad through Edwards Compulsive buying Scale
(ECBS; Edwards, E.A., 1993): The original 28 ftems were reduced as & result of the
exploratory factor analysis and the remaining 13 llems represenled five dimenslons:
Tendency to spend’, ‘Compulsion/Drive to spend’, ‘Feelings about shopping and spending’,

'‘Dysfuncticnal spending’, and ‘post-purchase guilt[AZ20] °. |tems are scored on a H-point
Likert scala. The compulsive spending score (grand lotal) represents the mean average of
all items.

Sample was also assessed on anxiely and emofional adjustment through Sinha's
Comprehensive Anxiely Test (Sinha, A.K.P., &Sjnha, L.N.K., 1855[A21] ) and Adolescents
Emotional Adjustment Inventory (Patil, D. V., 1889) respectively. SCAT contained 90 items
with every 'yes' awarded 01 mark and every ‘no’ given 00. Similarly, the Adolescant
Emotional Adjustment Inventory consisted of 33 jlems with every 'yes' being scored 02 and
every 'no’ being given 01,

Result and

Discussion . . ciar to undarstand the relation between compulsive buying behaviour, anxiety and

emational adjusimen! among adolescenls during the COVID - 18 pandemic, a
carrelation analysis was dane between the three variables and resulls of the study
revealed that compulsive buying behaviour, anxiety and emotional adjusiment were
significantly correlated with each other,

Table 1: Carrelation between Compulsive buying behaviour, anxiety and
emotional adjustment.
CBB Anxiely | Emational
adjustment
CBB Pearson 1 928" 208
Corraelation
Sig. {2- .0on ,o03
tailed)
M 100 100 100
Anxiaty Pearson cgog™ |1 - 316""
Correlation
Sig. {(2- | .000 .002
tailed)
M 100 100 100
Emotional Pearson _2a8™ | -318™ |1
adjustmant Carralation
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Sig.  (2- | .003 002
tailed)
N 100 100 100

*+_Correlation is significant al the 0.01 level {2-tailed).

The study also aimed at understanding the gender differances between females and

malas an the three variables.

Table 2: Mean, SD and a t value of the two groups, females and males on
Edward's compulsive buying behaviour scale.

CBE | Group N Mean | Standard | Standard
Daviation | Error
Mean
female | 50 | 64.40 | 2.49 .353
male 50 | 54.70 | 4.21 505
Independent Sample T-Test
t df | Sig{2-
{ailod)
Compulsive | Equal 14.010 | 98 0.000
buying varHances
behaviour assumed
Equal 14.010 | 78.716 0.000
variances not
assumed

Fig 1a: Graphical representstion of the mean scores of both the groups, females

and malas on the Compulsive Buying Behaviour Scale.

Fig 1a.

Table 3: Mean, 5D and t values of the two groups, females and males on Sinha's

v

Comprehenslve Anxiety Scale.

Group
Statistics
Groups | N Mean | Standard | Standard
Daeviatlon | Error Mean
Anxiety | females | 50 | 63.84 | 5.49 T8
malas G0 | 44.82 | 4.02 568

snmnnit melalianaarshfon indsian cominoia ibichdnomal nhaPadiif=hR4a05
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Independent T-Tast
i df Slg (2
tailad)
Anxiely | Equal 19.84 | 98 .0oon
variances
assumed
Equal 19.84 88.883 .0oo
variances not
assumed

Flg 2a: Graphical representation of the mean scores of both the groups, females
and males on Sinha's Comprehensive Anxiety Scale
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Fig 2a.

P
Ak

Table 4: Mean, SD and t values of the twe groups, females and males on
D,V.Patil's Adolescence Emotional Adjustment Scale.

Group Statistics

Emaotianal
adjustment

Independent sample T- Test

Emotianal
adjustmant

Group | N | Mean | Standard | Standard
Daviation | Error
Mean
females | 50 | 34.42 | 1.77 .250
males 50 | 35.08 | 1.70 240
1 df Sig
(2-
tailed)
Equal -1.884 | 98 0.080
variances
assumed
Equal -1.8949 | 97.825 | D.0D6D
variances
not
assumed

Fig 3a: Graphical representation of the mean scores of both the groups; females
and males on D.V.Patil's Adolescent's Emotional Adjustment Scale.
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Fig 3a.
' Discussion

Az |z evident from the results obtained, hypotheses made at the start of the study
were valldated, The study aimed at understanding the correlation between compulsive
buylng behaviour, anxiety and emotional adjustment amongst a sample of 100 late
adalescenls of which 50 were females and 50 males during the Covid 12 pandemic.

In order to understand the relation, & correlation analysis was done with the help of
SPE5 and the results proved the hypothesis (H1) valid. A significant correlation at
0.01 level was found between the three variables. On analyzing the resulls in detail, it
was found that the correlation value belween compulsive buying behaviour and
anxiely was found to be 0.928 ** which was a positively significant correlation
belwean the lwo variablez and a walue of -.296"" was found beiwesn compulsive
buying behaviour and emotional adjustmeni which depicted a significantly negative
carralation betweean the two variables. Elaborating the results, it s avidant that
compulsive buying behaviour correlates significantly positively with anxiety while it
has a slgnificantly negalive corralation with emotional adjustment[A22] . In other
words, rise of CBB ensures increase in anxiety and simultanecus decrease in
emotional adjustment scares. As is evident these results indicate significance on both
counts but enxiety Is positively correlated to compulsive buying behaviour while
emptional adjustment simultaneously has & negative correlation, Total lockdown
during the pandemic ensured no means to purchase and ventilate the uncontrollable,
chronic and repetitive urge to shop and spend thus leading fo enhanced anxlety and
emotional adjustment challenges wilnessed amongst adolescents having compulsive
buying behaviour., The self-made questionnaire designed for the purpose also
revealed frustrations leading. to anxiety In such compulsive buyers. As the compulsive
desires to purchase increased emotional adjustment was seen to reduce in sample,

Similarly, the correlation values between anxiety and emotional adjustment was found
to be -.0316** which was again found fo be negatively significantly correlated in the
sample. Thus, an increased anxiely level led to decreased emofional adjustment
amongst them. As was expected the increasing leval of urge or anxiety to shop which
would have reached a sense of satisfaction with completion whan a purchase was
made, the choice being unavailable to adolescents during the lockdown period found a
way of expression through emotional adjustment issues such as Increased irritability,
anger, conflict etc. with themselves and those around.

A gender study was also included in the design to understand the difference in
compulsive buylng traita (H2), related anxiety (H3) and emotional adjustment (H4)
challenges witnessed amongst female and male adolescents during the pandemic. f-
Test analysis done on scores obtalned on the compulsive buying behaviour scale
revegled statislically’ significant difference between the two groups; females and
males, thus rejecting the null hypothesis and ruling out chance factors In the results
obtained. A mean score of 64,40 and 54.70 was oblained for females and males
raspectively depicting higher compulsive buying behaviour in females as compared to
males. The urge lo shop was explained by many females as a way lo divert-attenlion
fram the regular stressors of life. A resulting high t score of 14.010 also revealed a
significant differance between the two groups on compulsive  buying
bahaviour.

Similarly, a significant difference in means was also oblained between both the
genders on Sinha's Comprehensive anxiely scale. The Mean scores obtained for
females being B3.894 and males being 44.82 during the pandemic, The resullant t
score obtalned was a statistically slgnificant score of 18.84 thus ruling out the null
hypothesis and role of chance factors belwean the groups and their scores,
Understanding the significant difference between both the scores [t geemed with
increased responsibilities and family members around, especially in cullures like India
where females are expected to shoulder more responsibilities within the house and
the means to fulfil the desire to engage |n CBB and seak mental gratification through
this escape route being blocked it lad to much more anxiousness irritability,
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_.HJ rastlassness, suppressad emotions ventilated in anger and fear amongst the female
/ graup as compared to the malas.

Lastly, 1 tesl was also done to understand the difference between both groups aon
Emotional adjustment Scale as well. The Means obtained were 34.42 and 35.08 for
female and male group respectively. The | scores oblained as a conseguence was
-1.898, As is evident , a statistically non-gsignificant difference was obtained between
the twa groups on the amotional adjustment criteria thus depictling na major difference
in results between females and males In terms of emotional adjustments. The null
hypothesis is not ruled out in this case and chance Tactors could very well be in play.
The results oblsined indicated males to bae facing slightly much more emotional
adjustment challenges as compared to females. Though speculative in nature and
opan to further empirical researches the result could be axplained by way of
undarstanding that in Indign cultural scenario a man s not used to restrictions while a
female to & certain exient is. When the lockdown happened as a result of the
pandemic famales still adapted and had only to deal with their compulsive buying
behaviour restrictions while a man had to deal with both the restrictions as well as the
behaviour thus possibly showing slightly more emotional adjustment issues as
comparad to famalas.

The siudy thus opened up new parspeclives |ike male compulsive buyers being
equally vulnerable to psychopathology as females. This could be explained by
understanding gender roles and expectations in Indlan soclety. While excessive
buying behaviour is more scocepiable and even celebrated at times In females who
have to Keep and run the house, it is still not associated as a trall with men who are
gxpected to be wiser and shoulder the financial responsibilities of a family. This
makes |t masler for females to accept and discuss their addictive behaviour while men
inlernalize their desires as such becoming more vulnerable to emotional adjustment
issues, Also, the Pandemic and consequent lockdown ensured resiriction on all
including adolascents, while females stll adapted fast by virtue of Cultural norms,
boys found it difficult to adjust simultaneously both to the restrictions and dealing with
the unfulfilled desire to buy. The study thus has heuristic value and provides a dala
base for further empirical studies in this direction with a cultural orientation as basis
for further research as explanations for the results are still speculative and in early
stmges based on results and conversations with the sample.

The results obtained thus also demonsirate the requirement for urgent interventions at
this critical period of onset of compulsive buying behaviour which eventually shall turn
chronic. An intervantion package would flirst raquire a proper diagnosis of the cause of
the behaviour. It could Inciude communication channels to first make them understand
and accepl they have an addictive behaviour hare, A Psychoanalytic approach could
fook into aspects repressed in the unconsclous disturbing a person to the extent he
engages in such behaviour, also is the behaviour a result of unfulfilled needs during
the psychosexuasl stages of development or is an ego defence mechanism like
displacement In_action here. Similarly, Behaviourist approach could focus on faulty
learning patterns being & cause of this addiclion.

Self-help groups, lips lo avold triggers, diary keeping and tracking of over spending
could be included as components in an intervention based on this school of thought.
Cognitiva componenis like cost benafit analysis, cognitive restructuring based on an
assessment that lhe behaviour stems from faulty thought processes can also be
included in & planned intervention having components of both cognitive behavioural
therapies. Humanistic perspective thal would explain an addiction as a paossible
replacement of the need for love and belongingness and self-esteem by materialistic
salisfactions could also be looked inlo. In accordance, Confidence building measures
: for enhancing salf-beliaf and aspects of client centered therapy could be included in
the interveniion. Adolescents many & times also engage In such behaviour due to the
immanse challenges they face in terms of peer pressure and losing their Individuality
to it, heclic life schedules leaving no time for interactions and bonding among family
members leading to replacement of these needs and seeking of purpose through such
material satiation, technological cver bambardment af stimulus, sase of shapping due
to influx of mall culture, increased online shopping sites making purchasing an sasy
‘al the door' facility. In lieu of such fast paced economic developmenis the need of the
hour |s to engage edolescenis dealing with an ‘existential crises’, and plan
interventions raising awareness in them aboul the relevant existential questions like
‘who am |I' ‘what is the purpose of my being', identity @nd role issues besides
amphasis an indlviduality in making choices and acting responsible in accordance.
Conclusion Resulls oblained showed a significant correlation belween the three variables: compulsive
buying behaviour, anxiety and emolional adjustmenl. While compulsive buying behaviour
and anxiely showed a significant positive correlation, a significant negative corralation was
found between compulsive buying behaviour and emotional adjustment as well &8s anxiety
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and emotional adjustment. Significant gender differences were also found between femala
and male groups on compulsive buying behaviour and anxiety with females showing higher
CBB and anxiely while a non-significant difference was found between the groups on
amotional adjustment with males facing slightly higher emotional adjustmant challenges as
compared to females[A23] .

Suggestions 1. The sludy further confirms the impact of consumer bahaviors en health parameters,
for the future 2, |t reveals the psychological and psychosoclal repercussions of compulsive buying
Study behavior,
3. It highlights the necessity for future cultural studies in this area,
4. As the onset of compulsive buying behaviar is mostly late adolescence and turns chronic
fram here, the study cpens avenues for intervention at this critical period,
5. 1t highlights the gender differences amang adolescents on compulsive buying behaviors,
6. It opens further research avenues in gender studies on the disorder and gender
sensitive therapeutic approaches, keeping gender roles, cultural expectations and
challenges in focus.

Limitation of 1, Sample size being small, resulls cannol be generalized.

the Study 2. Compuisive buying behavior tool not adapted to Indlan cultural scenaria,
3, Socio demographic variation nol covered as sample restricled to one district,
4. Few mediating variables which could have had an Impact on the study like family size
and type, communication patterns, birth order, personality types etc. not contralled,
5. Mo gualltative research undertaken with this study which could have helpad in further
understanding the resulls,
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Footnotes  [A1]Cut the abstract at least by a half.

[A2]Editarial policy: Section headings?

[Ad]What is the

[A4]Defina?

[AS]Faollow a sequenca of their emergence.

[AG]Haw?

[AT]Editorial; gender in testual refarences?

[AB]References to sources neadad here.

[A9]Use the appreviaticn the first time the full form Is made use of,

[A10]Chaice of the expresesions? Can sysmploms be asymptomatic?

[A11]What does this mean?

[A12]Far oo many typographic and editorial arrors. Henceforth not attempled to correct
them

[A13]Somewhers, Il would be useful to compare and or conlrasl CBB with cansumerism.
[A14]CGives room to too many questions. "In accordance’ o what? Needs to be careful with
the choice of words — especially gualifying exressions. Pwrhaps, the author wishes to
convey that the literature reviewed prompts to raise the questions rajsed in this paper and
ayltempted to be answared. Secondly, poinling aut to previous research or data available:
is there any reference o be made — whelher published or unpublished. Third, either here
or In the literature survey It was not clear haw the late leens came to hage an economic
resource to becoming compulsive buyers. Fourthj, mast of the literature reviewed above
was all with empirical evidence from countries other than India. Either, scholars in India
have not paid much atytention to this ‘problem’ or the process is not yet visible In India,
Finally, COVID-18 conditions also resulted in disrupting the supply chain, imports and
exports, and shutting down of relall or wholesale outlets, Consequently there was panic
buying, which may have compounded the siress on Compuslive bubyers. Address these
too. Finally, gender appears as an after thought in the essay at this stahe. Loteratire
survey ar the description of the problem earlier did nol.

[A15]Needs clarity on this. Why nol simply refer lo the determinants of compulsive
behaviar.

[A168]The scientific manner af farmulating a hupothels is to be followed.

[A17]Since the Second Hyothesis establishes a relationship, H3 and H4 become redundant,
for thesa are tesled to be inter related.

[A18]Dzta from a sample was collected...! Not the sample itsalf.

[A18]As a reader, | assume the following oul of a total 430 respondents — who had been
purpasively chosen for an online study, 100 adolescents were chosen for the purpose of
this paper? By restricling the study to those from middle class background, we have
aliminated the possibility of finding oul whather the compulsive buying behavior exists or
not among thjose who cannot afford, or how unaffordability affects their mental state.
[A20]Hope there is a definition of these dimensions. Clarify, if these are mutually
exclusive, for a sense of guilt could be there in each of the other four categories,
[A21]Edutir: Stile of reference citing.

[A2Z]Do we gei to know why?

[A23]Cne would expec! to read about the manifestations of thess anxieties, or
maladjustments emationally. Te say they are inler-relaled is one thing, but how does the
negative relationship gets explained? Somejhow, one gets the impression that the author is
a haste to conclude soon after a discussion of the findings. What is missing |5 a theoratical
interpretation of the findings. :

www. soclalresearchioundation.com/new/publish-joumal.php PeditiD=5405
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